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‘ I NTRODUCTION VISIT SUN VALLEY

The 2026 Visit Sun Valley Resident Survey builds upon the
foundation established in the 2022 Resident Survey,
providing updates into resident perspectives on tourism, air
service and quality of life in the Wood River Valley.

This research was conducted to better understand how both
primary and seasonal residents perceive the impacts of
visitation on the local economy, community character, and

daily life.

Findi ngs wil/l gui de Visit Sun 1
a balanced approach to tourism that promotes the local

economy while preserving the f

unique character.

By capturing current resident sentiment, this study ensures
that future strategies and initiatives remain aligned with
community priorities.
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'METHODOLOGY

VISIT SUN VALLEY

The survey was conducted by RRC and all
responses were completed online.

Z-RRC

Statistically valid survey links were distributed via 7,000
postcards mailed to residents and 2¢ homeowners.
1,327 surveys were completed for a 19% response
rate.

Postcards were mailed February 3 and responses
collected through March 16",

In addition, an open survey was made available to any
Valley resident who wanted to share inpu00 surveys
were completed via the open link.

This report focuses on the statistically valid results from
residents and second homeowners. The open link
results are presented in a separate appendix to the
main report.

2026 VISIT SUN VALLEY
RESIDENTS SURVEY

Visit Sun Valley invites your household
to participate in a brief survey to help
us better understand community
priorities and gather constructive
feedback about life in the Wood River
Valley. Although postcard invitations
were addressed to one household
member, two household residents are
welcome to share their perspectives
via each passcode given on the
postcard. All responses are
confidential and collected by an
independent, third-party research firm

La encuesta esta disponible en
espafiol, selecciona "ES" arriba para
continuar

Which of the following best describes

2026 Sun Valley Resident Sentiment Survey

\ you? ‘

Total Surveys
Completed from
early February to

mid March



WEIGHTING THE DATA VISIT SUN VALLEY

The demographic profile of the sample
IS compared to known statistics of
Blaine County residents using 2024
data provided by the U.S. Census
Bureau.

The weighting process changes the results only slightly and ultimately makes the
results more accurate and representative of the population.

* 2024 ACS 5-Year Estimates, U.S. Census Departmenth(tps://data.census.gov)

AN RRC 2026 Sun Valley Resident Sentiment Survey 5
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KEY FINDINGS - LIVING HERE vorsunvaue

Similar to the survey in 2022, 60% of respondents are permanent residents and 40%
are second homeowners. On average, local respondents have been in the Valley for 24
years and part-timers for nearly 18 years.

Six in ten permanent residents live in Hailey (34%) or Ketchum (26%). Seasonal
residents are concentrated in Sun Valley (43%) and Ketchum (39%). Ketchum appears
to be the most balanced community in terms of primary versus part-time residents.

Residents are proud of the Valley. Eight in ten primary residents and 94% of parttimers
rate their level of pride at 4 or 5 on a scale of 1-5. For Net Promoter Score, both groups
rated the Valley higher as a place to visit this year compared to 2022. However, part
time residents were much more positive, providing an NPS of 60 versus a score of 33
from locals. Note that 24 homeowners are generally happier than residents in mountain
resort research across the Western U.S.
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KEY FINDINGS - QUALITY OF LIFE vsrsunvauey

Consistent with NPS, seasonal residents are more positive on quality of life in the Valley
than locals. A total of 42% of primary residents say quality of life has declined in recent
years compared 5% who say it has improved. Just a quarter of parttimers say QOL has
declined.

The most important factors that influence quality of life are trails/outdoor access, small
town character, public safety, and quality healthcare. Predictably, seasonal respondents
placed higher value on amenities like shopping and special events, while locals are
more concerned with services such as child and senior care.

In terms of meeting needs, the top-rated quality of life factors are outdoor access,
public safety, arts & cultural offerings and quality recreation facilities. The lowest rated
factors in the Valley are traffic, affordable housing and the character of new
development.
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KEY FINDINGS - CHALLENGES VISIT SUN VALLEY

When asked about challenges facing the Valley, residents across the board are most
concerned with crowding and congestion, followed by inflation and the overall cost of
living. These concerns jumped sharply compared to the 2022 resident survey results.

While traffic is considered a problem in the Valley, more than 70% of both primary and
seasonal residents expect the large road construction projects to improve the situation
when they are completed.

Parking in Ketchum is seen as a challenge, but a majority of both permanent and part
time residents perceive it as a seasonal versus yearround problem. Locals are slightly

more negative with a quarter believing parking is always an issue compared to 16% of
part-timers.
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KEY FINDINGS - TOURISM VISIT SUN VALLEY

Z~RRC

Both year-round and seasonal residents play an important role in generating visitation to the
Valley. About 72% of yearround residents and 85% of seasonal residents report hosting guests
at least a few times per season. Guests of local residents are more likely to stay in paid lodging
(18%) compared with guests of second homeowners (10%).

Both seasonal and primary residents agree tour
quality of life. Predictably, second homeowners are slightly more positive than locals. Neither

group would support higher taxes as a tradeoff for fewer visitors and neither feels that tourism

limits their access to outdoor amenities.

Valley residents are split in how they feel about visitor behavior. Over half of locals feel behavior is
mixed or disrespectful while nearly 70% of part-time residents describe visitor behavior as mostly
or very respectful.

Both primary and seasonal residents think that Visit Sun Valley should prioritize managing tourism
and preserving community character more than investing in tourism promotion and marketing.

2026 Sun Valley Resident Sentiment Survey 10



KEY FINDINGS - AIR SERVICE vorsunvaue

Z~RRC

Nearly two thirds of locals are supportive of continuing the Local Option Tax (LOT) at the current
rat e. However, just 40% strongly support®° the
IS not a certainty.

When asked to be more specific on raising or lowering the tax, 44% of locals favor keeping the
same rate while 11% think it should be raised. Note that just 11% said the LOT should be
eliminated while a quarter are unsure.

Nearly half of respondents report flying at least every three months and 91% take a flight at least
once a year. Three-quarters of the overall sample of residents say that strong air service to the
Valley is important.

Residents are generally quite happy with the airport facilities andthe air service in the Valley.
They are less positive in rating ground transportation to the airport and the cost of airfares in and
out of SUN.

2026 Sun Valley Resident Sentiment Survey 11
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RESI DENT TYPE VISIT SUN VALLEY

About 60% of respondents are primary residents of the Valley and 40% are seasonal. Twethirds of locals and
nearly all seasonal residents visited the Valley prior to moving or purchasing a second home. Most of those visits

were leisure focused.

Were you a visitor of Sun Valley prior to moving to Blaine County?

Year-round Residents Part-time / Seasonal Residents Overall

Yes 2026 67% 95% 73%

No 2026 33% 5% 27%

n= 2026 1,037 289 1,326

If you were a visitor prior to moving, what was the purpose of your visit? (CHECK ALL THAT APPLY)

Year-round Residents Part-time / Seasonal Residents Overall

Vacation 2026 [N 6% 85%
Visit friends & family 2026 _ 39% 32%

70%

37%

Work 2026 - 11% 6% - 10%
Other (please specify):2026 - 10% 6% . 9%
n= 2026 691 270 961

Source: RRC | Visit Sun Valley Resident Survey 2026
//\' RRC 2026 Sun Valley Resident Sentiment Survey 13



YEARS IN BLAINE COUNTY

Similar to 2022, respondents have a long history in Blaine County with locals living here more than 24 years on
average. Parttimers have lived or owned property in the Valley for an average of nearly 17 years.

How many years have you lived or owned property in Blaine County?

Less than 1 year
1-5years

6-10 years
11-15years
16-20 years
21-30 years

31 years or more

Avg.

n=

Z~RRC

Year-round Residents

2026 1%

2022 1%

2026 I 129

2022 14%

2026 I 169

2022 14%

2026 I 10%

2022 9%

2026 I 8%

2022 10%

2026 I 1994

2022 20%
2026 NG 350,
2022 32%
2026 24.4

2022 23.2

2026 1,038

2022 719

Part-time / Seasonal Residents

2%
16%
24%
30%
15%
15%
13%
11%
6%
12%
20%
16%
19%
16.7
17.7
289
349

2026 Sun Valley Resident Sentiment Survey

Overall
| 0%
1%
B 13
17%
B 10
15%
| FEI
10%
M s
9%
R 150
20%
I 1o
28%
22.8
21.4
1,327
1,068

Source: RRC | Visit Sun Valley Resident Survey 2026
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LO CAT I O N VISIT SUN VALLEY

The distribution of respondents by location remains generally consistent with 2022, with Hailey representing the largest share of
year-round residents (34%), while part-time and seasonal residents remain concentrated in Sun Valley (43%) and Ketchum
(39%). Compared to 2022, the share of yearround residents living in Hailey increased slightly, while the share living in Ketchum
declined. This continued shift toward Hailey among full-time residents may be driven by housing economics.

In which part of the area do you live or own property?

Year-round Residents Part-time / Seasonal Residents Overall
Haile 2026 NN 340, 9% | pLA
Y 2022 31% 7% 23%
<etch 2026 NG o650 39% [ pLA
etchum 5009 30% 39% 33%
2026 I 139 43% I 10y
Sun Valley
2022 13% 41% 22%
. 2026 I 129, 1% B 109
Mid Valley
2022 13% 6% 11%
Bellevye 2028 M 7 2% M 6
2022 5% 0% 3%
North of Ketchum 2026 M 4% 1% 3%
2022 5% 4% 5%
2026 1 294 0% 129
h of Bell
South of Bellevue 2022 2% 1%
2026 0 204 5% 3%
Other
2022 1% 3% 2%
= 2026 1,045 292 1,337
2022 714 348 1,062

Source: RRC | Visit Sun Valley Resident Survey 2026
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LEVEL OF PRIDE VISIT SUN VALLEY

Pride in the Wood River Valley remains strong, with
| ive in the area. Compared to 2022, vemnoudandpartttong r a't
residents, indicating sustained positive sentiment. Parttimers continue to report higher levels of pride than year -
round residents, consistent with 2022.

Il n tal king with,hforwi evodid daryd uv ideistcan ©®e your | evel of p*ide i n the W
Yearound Resident s Pa#nti M@8easonal Resi d Overall
Not at a]JFOpZIl% | 1%
202 2% 1%
2202|2% 2% 2%
202 4% 2% 3%
Somewhat-3p%(c)>a-le/0 4% —tk
202 1% 9% 1 %
A 2 0 2 2 2 W% B 2 v
202 2 8 2 6 2 8
Ver 2 0 2 |5 96 6 % N 5 60
y p5% ou
202 4 9% 6 % 5 %
v_9202\4.3 4.6 4.3
202 42 4.5 4.3
2021045 292 1337
202647 329 976

SourRRC|Visit Sun Vall ez02
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‘QUALITY OF LIFE IN THE WOOD RIVER VALLEY




QUALITY OF LIFE OVER TIME VISIT SUN VALLEY

Primary residents continue to be more negative than seasonal residents on the trend in quality of life. Three in
ten locals say it is stable or improving compared to 45% of part-timers. A total of 42% of locals think that
quality of life is declining compared to just a quarter of part-time residents.

Over the last three years, would you say the overall quality of life in the area has:

Year-round Residents Part-time / Seasonal Residents Overall
2026 [l 5% 8% M 6%
Improved
2022 7% 11% 9%
2026 | 25% 37% I 259
Stayed the same
2022 18% 30% 22%
2026 [N 429 25% I 35
Declined
22 45% 25% 38%
Improved in some ways and 2026 I 259 26% I 250
declined in others 5022 27% 29% 28%
) 2026 3% 4% H 3%
Dondét know/ no
2022 2% 5% 3%
_ 2026 939 267 1,206
2022 663 337 1,000

Source: RRC | Visit Sun Valley Resident Survey 2026
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COMMENTS ON CHANGES TO QUALITY OF LIFE ViSITSUNVALLEY

Respondents were asked to provide additional comments on the changes to quality of life in the Valley. A total of 546 commens
were collected from the statistically valid sample. A word cloud highlighting the top 250 used words as well as a description of

common themes are shown below.

Many residents feel quality of life has
declined in recent years due to rising
housing costs, increased traffic, and
population growth, with frequent
references to the Valley becoming
more crowded and expensive.

Residents also noted changes in
community character, including
concerns about loss of smaltown

feel, increased development, and
reduced affordability for workers and
families, though some acknowledged
that growth has also brought improved
services and amenities.

Z-RRC

Loss INcrease Change Middle

Taken
G Development
Wealthy = ere Halley Co-:,t P
Growth [)((hr (! Want
SUI] Far Years LL;" Gotten
Few Without Getting
Hill Even
ntown
Population Enough Culture Support
ciy Go Feel sk Community [ own BuildBeing
M k Y See Schoc Try Prices Homes COQtS
See Part L|fe Food Care Use
Difficult Saania Large
Bike Parkmg {aie Increased
Decline
Respect Living) 5 Kids Noise Water sy
Expenswe Stop cons Y Kids - SmallR . Building
Lack N Look i . _Crowded Residents
Speci eed t Open
pecial ; ¥ &= by “}I-]Ilard e C u . ot Past
‘Construction ARV Work Come Chmod, errible
Wood .Long - Class M UCh
Live Over Cars
Hote|sBeautiful
RoadsAffordable Those
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IMPORTANCE TO QUALITY OF LIFE  vssunvauey

In terms of importance to residents, the highest priority quality of life factors are trails and outdoor access, small-
town character, safety, healthcare, internet, and quality recreation facilities. These factors were all rated 4 or 5 by
over 80% of respondents.

Pl ease riampeo ritlbaentf ol | owi ng factors are .to your quality of 1|ife
202®v er-allolp 202 4 actroaansked by Average
Percent Responding
1&2 3 4&5

Access to trails and out ddwg@8spatk 1% 3% . 8% kX7
Smal | Istteawre of community Avgh7 n=120 1% 6% 0 7%  EEZ
Safety and security Av g6 n=120 2% 7% 20 6%  EE%
Qual ity Healthcare Av A5 n=120 2% 8% 2% I © o
Internet coverage Av 43 n=12 0] 5% 1 % 25 I :
Quality of recreation facAJ@Birmes2 @ s% 1% B 52  EED
Flow of traffic on Vall eyAvghddways| s» 166 30 T o
Character of new buildingAvgs2 n=120] 7% 19 28 YN v
Variety of restaurants Av gal n=120| 6% 2 % N 39  IE%
Famiflryiendly opportuniti esAvgd0 n=1200 1% 1% 25 N
Arfcs |l femrtert ai nment Av a0 n=120] 8% 2 % 0 38 IR%
Rel ati vaetltyr alcaw ve tax rat eAwg89 n=120] 1% 2 % 2¢0 XN s v

1 - Not at all important 2 3 4.5-Veryimportant SourRRC|Visit Sun Vall e302
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IMPORTANCE TO QUALITY OF LIFE

VISIT SUN VALLEY

Only shopping and childcare rated below average for importance by more than half of respondents. This is
consistent with nearly three-quarters reporting no children at home and more than half falling into the 60+ age

category.
Pl ease riampeo ritbbaentf ol | owi ng factors are .to
20 2®v e r-Blolt tlo2m2 4 ac troaansk ed by Average

1&2
A community that places vAvY gé m=h2 h 8wl
Public transit services Av g3.8 n=1201 7%1 %
Quality and frequency of Awglts=1ah 7%1 0
Af fordabl e housing avail abvdBtiy=120 7%1 %
Al r fawrati | abil ity of fl i ghtAvg38 n=120 9% 1%
Educational opportunitiesAvg3d8 n=1207%7% 1 5
Parking availability Av g83.7 n=12018%1 %
Economic opportunities Av g3.8 n=1,2 0 6%8% 1 46
Seni or Care Av g83.7 n=1201%7%1 8
Diversity of (atglheea cgee mighaatng t A/v g3.6 n=1,2 0 1% 9% 2 %
Variety of shopping choickgsegdd n=120" 18 2%
Chil dcar e Av g9 n=119 28 1% 4006

Z~RRC

1 - Not at all important 2 3

4 M s - Very important

2026 Sun Valley Resident Sentiment Survey

your

Percent
3
2 %

2%
2 %
2%
2%
2%
2 60
2 %
2%
2%
3 60
2%

qguality of 11ife
Responding
4&5
3 % 3 % 6 80
3106 IEY T o
3166 LTI o o
28 ET T - <

29 ET T  «

250N IET T -
S0 IETTI o v
S0 IEETI - >
2166 IEYTIN s o
2160 IEETIN - =
A0 19 pEN

L8 22 ERZ

SourRRC|Visit Sun Vall e3032
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Please rate how important the following factors are to your quality of life in the Valley.

Year-round Residents Part-time / Seasonal Residents  Grand Total
. ; ) ] = = ]
A Overal |, rati ngs of im po rtance Access to trails and outdoor spaces gggg A;f%?]_%?;g 122_%)362 i%
_ _ _ 2 o .
for quality of life factors were Small town/sense of community 2020 I 4-7n=938 46n=268 I o
similar to 2022 preferences. . 2026 NN 2 6n-933 45n=260 NN ;6
Safety and security 2022 45n=670 4.6n=341 45
Outdoor access, and smalk 2026 I /4 6n-030 43n=263 N /-
. Quality Healthcare 2022 o - ’
town character remained most 4.5n=666 4.2n=338 4.4
; ! Quality of recreation facilities and 2026 NN 4 3n-938 4.4n=268 NN 43
O important, while safety and programs 2022 4.3n=669 4.4n=339 43
. Internet coverage 2026 N 4 3n=935 44n=269 NN 23
healthcare edged up S“ghtly Flow of traffic on Valley roadways 2026 N 4 2n-939 a2n=268 NN
Character of new buildings 2026 N 4.1n0=939 43n=267 NN ;2
] ) . 2026 [N 4 .0n=939 43n=267 NN /1
. A Importance ratings increased variety of restaurants 2022 4.0n=667 43n=340 41
. N . 2026 NN 4 0n=941 41n=268 NN /0
for several factors since 2022, Family-friendly opportunities 2022 3.9n=666 4.0n=339 39
; ; N 3 9n= = I
m including healthcare, tax rates,  ansiculture/entertainment P ool Jan 2o e
and airport service. . : 2026 NN 3 0n=935 aon=26 I ;o
u Relatively low/attractive tax rates 2022 371664 3.81=339 37
ﬁ_community that places value on 2026 AN 3.9n=941 4.0n=270 I 3 o
: ; istory 2022 3.9n=670 3.9n=336 39
z A Seasonal residents assigned Sl 2026 NS 3 5939 sen-270 N
higher importance to amenities Affordable housina availability 202¢ N 3 o1-937 3.5n=268 k¥
. Quality and frequency of events 2026 AN 3 8n=940 41n=266 NN ;s
such as events and shopping and festivals 2022 3.7n=669 4.0n=337 38
P ; N 3 9n= = I
while locals placed greater Educational opportunities ;8;2 ;::—263;3 33i3nn— 3%1((3)8 3368
iori ' . o I 5 " 3.8n= K
m priority on everyday needs like Airport/availability of flights 2026 U SHHT=AE b
child and senior care 2022 3.4n=669 3.7n=336 35
] = = ]
_ : 3 Economic opportunities 2026 3.9n=940 3.3n=267 38
reflecting differences in A7 3:8n=663 200=332 <A
) ) Parking availability 2026 NN 3 7n-934 37n=269 NN ;7
m reliance on local services. Senior Care 2026 NN ;5035 3.1n=266 I 3 7
Diversity of the community (age, 2026 I 3 7n=938 3.3n=268 I s o
race, gender, efc.) 2022 3.8n=669 3.1n=335 35
Variety of shoppina choices 2026 NN 3 3n-937 3.6n=269 I s
Childcare 2026 NN 3 1n-934 2.2n=263 I > o
- Source: RRC | Visit SunValley Resident Survey 2026
— 2026 Sun Valley Resident Sentiment Survey 22




SAT I s FACT I o N VISIT SUN VALLEY

Residents feel very strongly that living in the Valley offers great access to the outdoors and a safe environment.
They are also quite satisfied with cultural offerings, recreation facilities, special events, transit and airport service.

Now pl eases ataitgedb theodr e wi t h current status of the same factors
202®v er-dlolp 2o 2 4 actroarmsk ed by Average

Percent Responding

1&2 3 4&5
Access to trails and out dAwg6spate 1% 5% 2 6%  ERZ
Safety and security Av s n=1,15|3% 8% S 5%  EEE
Arfcsl femtert ai nment Av gl n=118|3% 186 S 400 pER
Qual ity of recreation facAJVglimesl a 5% 166 400 NN %
Quality and frequency of Awd@aAtslhanh % 2 % 39  PEEN7 3
Public transit services Avg0 n=106] 6% 2 % 38 EE 7 v
Airfaowrati | ability of flightAvg9 n=118| 6% 2 % N 306 N
Famiflryiendly opportunitiesAvgd9 n=108] 6% 2 % 39  BEEN 7 o
Smal | Isttowre of community Avg9 n=1,161 1% 2 % 390 EY s
A community that places vAVY g8 mw=hlh 1% 2 5% 0 29 [RD
Internet coverage Av g8 n=112] 1% 2 8 350 XN %
Quality Healthcare Av g7 n=1131 1% 2 % R 2 2% [RD

1 - Not at satisfied 2 3 4+ B 5 - Very satisfied SourRRC|Visit Sun Vall e302
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SAT I s FACT I 0 N VISIT SUN VALLEY

Residents are generally not satisfied with the affordability of housing, the aesthetics of new buildings or the traffic
situation in the Valley.

Now please rate how satisfied you are with current status of the same factors and how they meet the needs of the community.
2026 Overall - Bottom 12 of 24 factors, ranked by Average

Percent Responding:

1&2 3 4&5
Educational opportunities Avg.3.4 n=1,080 " 13% 17% 37% 30% 46%
Variety of restaurants Avg.3.4 n=1,1811 16% 21% 32% 20% I 26
Relatively low/attractive tax rates Avg. 3.3 n=1,114 7% 15% 23% 35% 28% (7 43%
Diversity of the community (age, race, gender, etc.) Avg. 3.2 n=1,161 20%  26% 34% 23% 39%
Variety of shopping choices Avg. 3.2 n=1,160 21%  26% 35% 25% JL7 39%
Parking availability Avg.3.2 n=1,1718% 20% 28% 32% 26% PN 20%
Economic opportunities Avg. 3.1 n=1,100 20%  25% 42% 22%  BELZY 33%
Senior Care Avg.3.0 n=793 10% 23%  34% 36% 19% B 31%
Childcare Avg. 3.0 n=708 10% 19% 29% 41% 19%  FELZ 30%
Flow of traffic on Valley roadways Avg. 2.7 n=1,185 16% 27% 42% 35% 17% .23%
Character of new buildings Avg. 2.6 n=1,161_ 19% 27% 46% 31% 16% .23%
Affordable housing availability Avg.2.3 n=1,0651 28% 3%  60% 25% 9% {198 16%

1 - Not at satisfied 2 3 4B s- Very satisfied Source: RRC | Visit Sun Valley Resident Survey 2026
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Now please rate how satisfied you are with current status of the same factors and how they meet the needs of the community.

-
<
<
O
7
<L
L
7
7L
>
-
<
O
O
-

Seasonal residents tend

A RESI den tS repor t the Year-round Residents  Part-time / Seasonal Residents Grand Total

. . p . . Access to trails and outdoor spaces 2026 ‘_ 4.6n=940 _ 4.6n=266 _ 4.6

highest satisfaction with Safety and security 2026 [ 2an=028 [ son=2e [ 2 5
access to trails and Childoare 2026 [N 2.0n-s22 IO s.on=zo M - -
outdoor spaces, safety, Public transit services 2026 [ 2 10=026 D san=263 [ 4 2
and recre at| on faCi ||'[| es, Quiality of recreation facilities and programs 2026 ‘_ 4.1n=928 _ 4.4n=262 _ 4.2
all receivi ng average Arts/culture/entertainment 2026 ‘_ 4.1n=937 _ 4.3n=268 _ 42
I‘atl n gS above 4 . O . Family-friendly opportunities 2026 ‘_ 4.0n=926 _ 4.4n=263 _ 4.1
Quality and frequency of events and festivals 2026 ‘_ 4.0n=927 _ 4.2n=263 41

]
to rate many services S-enlor Car-e - 2026 [ 38n=022 | asn=262 N 40
] . Airport/availability of flights 2026 ‘_ 4.0n=942 _ 3.9n=264 _ 40
Sl Ig htly h I_g her than year- Small town/sense of community 2026 ‘_ 3.8n=927 _ 4.2n=260 _ 3.9
rou nd resli de nts. Internet coverage 2026 ‘_ 3.8n=922 _ 4.2n=259 _ 3.9
A community that places value on history 2026 ‘_ 3.8n=936 _ 4.0n=265 _ 3.8
There is gene ral Quality Healthcare 2026 [N 36n=931 L laan=265 [N 35
d|Ssat|SfaCt|0 Nn W|th Educational opportunities 2026 ‘_ 3.5n=925 _ 4.3n=264 _ 3.7
affordable housin g, traffic Relatively low/attractive tax rates 2026 ‘_ 3.4n=923 _ 3.7n=265 _ 35
and the Ch aracter Of new Variety of restaurants 2026 ‘_ 3.3n=927 3.8n=263 _ 3.4

buildings, highlighting
concerns about growth
and development
pressures in the Valley.

Economic opportunities

Diversity of the community (age, race, gender,
etc.)

Variety of shopping choices
Parking availability

Affordable housing availability
Flow of traffic on Valley roadways

Character of new buildings

2026 [ 3.2n=029
2026 [ 3.2n=030
2026 [ 3.1n=022
2026 [ 3.21=022
2026 [ 2.5n=925
2026 [ 2 6n=926
2026 [ 2.6n=927

w
o |

3.9n=265

w
~

3.5n=265

w
w

3.8n=261

w
[N

3.4n=263

N
\‘

3.5n=264

n
~

3.1n=265

N
N

3.3n=261

Source: RRC | Visit Sun Valley Resident Survey 2026



‘ RESIDENT QOL ALIGNMENT VISIT SUN VALLEY

Yearound Resi dents

A The biggest gaps in Flow of traffic 26
importance versus Afcf“afda °bt|‘” h°f -
) ; orda e ou .
satisfaction relate to Quality H 26
trafﬁc’ new bU||d|ng Smal | seomwre of ¢ 3.8
. i f .
aesthetics, cost of ottt >
housing and the Parking a 32
qua“ty Of Internet 3.8
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SEASONAL QOL ALIGNMENT

VISIT SUN VALLEY
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COMMENTS ON QUALITY OF LIFE vsrsunvauey

Respondents had an opportunity to describe any additional thought factors contributing to quality of life in the Valley. A total of
406 comments were collected from the statistically valid sample, and common themes are highlighted below.

Housing affordability and the cost of living are the most Traffic and infrastructure challenges are ongoing concerns as the
significant factors affecting quality of life. community grows.

Many residents say housing costs are too high for workers and families. Residents report increasing traffic and congestion.

Everyday expenses such as groceries and utilities are increasing. Road construction and commuting were common frustrations.

Concerns focus on retaining the local workforce and younger residents Improvements to transit and parking were frequently suggested.

Growth and development are widely seen as changing the Maintaining a strong sense of community is important, but many
character of the community. feel it has become more difficult over time.

Residents expressed concern about building size, density, and design. Residents described changes in community cohesion.

Many feel the smaltown feel is being lost. Economic divides and population growth were common concerns.

Stronger planning and growth management were commonly suggested. Many emphasized the importance of preserving community character.
Access to outdoor recreation and natural amenities remains a Many residents continue to express strong appreciation for living in
defining strength of the Valley. the Valley.

Residents value trails, open space, and yeaound recreation. Residents frequently described the area as beautiful and desirable.

Outdoor access is a major reason people choose to live here. Recreation, culture, and lifestyle were often highlighted.

Preserving natural resources is seen as essential to quality of life. Positive comments were common even when concerns were noted.

A RRC 2026 Sun Valley Resident Sentiment Survey 28
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FREQUENCY OF VISITATION VISIT SUN VALLEY

Most respondents in both groups continue to host visitors a few times per season. Predictably, part-time
residents remain more likely to host visitors more often than locals. Overall visitation patterns have remained very
stable over time.

How often have (yniu#dhdmagblveirs ittBeregPas t

Yearound Residents Parfti measonal Resi de Overal/l
202 6% 6% 6%
A few times 8e. .
202 4% 6% 5%
. 2 0 2 [ 6 66 79 [ ¢ o
A few times pei
02 7 @ 7 %% )
o 202_22/0 1% _2(%
nce per y¢
202 1% 1% 18
202 2% 0% I 2%
Never
202 2% 3% 2%
2020 4% 1% B 3%
Oth(@tease)sgec
02 5% 1% 4%
. 202/935 265 11,200
202647 333 980
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Lo D G I N G VISIT SUN VALLEY

Over three-quarters of visitors stay with residents in their homes followed by paid lodging (hotels and vacation
rentals).

Thi nking about your3ywia#fisti drreschtbolvseirn & shse), dpoadstttalc e v t:ypi cal |l y st ay

Yearound Residents Pa#ti m@easonal Resid Overal!l
2 0 2 I © v 78 I
I n your home Whlle
202 7 %% 7 % 7 &%
02 9% 3% 8%
I n a/n‘ma/ledldge - -
202 10 5% 8%
I n another tyng@-g% 7% -8%
prop@iritrpViRB.@t. g5 g 2 1 % 5% 8%
I'n your home wh2Q21% 106 3%
theng e 1% 5%
202/ 0% 1% | 0%
They ddosnt ay over
202 1% 1% 1%
202.4% 1% B 3%
Oth(@tease)s;
02 3% 3% 3%
202911 263 1117 4
202631 324 955
SourRRC|Visit Sun Vall ey02
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IMPORTANCE OF TOURISM VISIT SUN VALLEY

Both resident groups view tourism as important to a healthy local economy, though part-time and seasonal
residents express stronger support. Tourism is also widely seen as important to quality of life, but year-round
residents report somewhat lower ratings than part-timers.

B Very Fositive-5
Somewhat Positive -4

Mixed Impacts- 2

Overlmdow I mportant do you fee® that tourism is to the Val |l e somewhstiegstive-2
Percent Responding Very Negative- 2
1&2 3 4&5
Yearound Resident sAvgd2 n=881| 4% 19% 3 06 4 % 7 %
Heal thy |l ocal 2@c ™"~
Pat#i m®easonal Res Avgd5 n=25 3 1% 1% 20’08%
Yearound Resident sAvg39 n=90 4] 8% 2 % 2 8 6%
Quality of | iftwee
Pat#i m&easonal Res Avgd2 n=259| 4% 2 % 2 & 4 % 7 %
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While both groups agree
that local businesses and
attractions benefit from
tourism, seasonal
residents tend to be more
positive than locals.

Conversely, locals are
more likely to have
concerns about the
impacts of visitors on
traffic and quality of life.

In good news for tourism,
most respondents
disagree that tourism limits
trail access or causes
overcrowding.

Respondents are generally
not interested in paying
more taxes for public
services as a tradeoff for
fewer visitors in the area.
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‘VISITOR PROFILE PREFERENCE  vsrsuvvausy

Both local and part-time residents strongly agree that outdoor recreation visitors are the best fit for the Valley.
Next in line are families, followed by arts and culture patrons. Just 4% of respondents say they prefer reduced

visitation.
What type of visitor profiles do you believe best align with the Valleyds values? (C
Year-round Residents Part-time / Seasonal Residents Overall
Outdoor recreation visitors 2026 _ 89% 92%
Families 2026 [ 6496 74% 66%
Arts & culture visitors 2026 _51% 67% 54%
Small to mid-size events 2026 [N 45% 49% R
Wellness / relaxation travelers 2026 _ 44% 48% _ 45%
High-end leisure travelers 2026 _33% 51% 37%
vouth sports 2026 [ z6% 220 33%
Corporate or retreat groups 2026 _27% 34% 29%
Other 2026 Jl 206 1% | 2%
Not sure 2026 |2% 1% IZ%
None i prefer reduced visitation 2026 I4% 4% I4%
n= 2026 897 259 1,156

Source: RRC | Visit Sun Valley Resident Survey 2026
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'VISITOR BEHAVIOR

Seasonal residents hold a more positive view of visitor behavior than locals. Nearly seven out of ten part
timers think that visitors are mostly or very respectful compared to 42% of primary residents. Slightly over half
(56%) of locals think behavior is mixed or disrespectful versus just 28% of seasonal residents.

How would you describe visitor behavior overall?

Year-round Residents Part-time / Seasonal Residents Overall
Very respectful 2026 [ 5% 10% B 6%
Mostly respectful 2026 _ 37% 59% _ 42%
Mixed 2026 H 39% 20% - EEB
Occasionally disrespectful 2026 - 12% 7% - 11%

Often disrespectful 2026 . 5% 1% l 4%

Not sure 2026 | 2% 3% | 2%
Avg. 2026 2.8 24 2.7

n= 2026 901 259 1,160

Source: RRC | Visit Sun Valley Resident Survey 2026
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NET PROMOTER SCORE VISIT SUN VALLEY

Consistent with their more positive views on quality of life, seasonal residents give the Valley a much higher Net
Promoter Score than locals 2 60 vs. 33. Note that NPS for both groups has improved measurably since 2022.

Net Promot d3coCaet egory

Yearound Resi denPafti measonal Re Overall
2 0 2 N - % oo | s
Promotor
202¢2 5 % 6 % 5 &
202 > 2 % -
Passi ve
202¢2 2% 2 % 2 %
202E¢€ 2 06 9% 1%
et a2 02 N ]
202¢2 2 % 1% 2 ™%
202€3® 6 00 388
NPS
202223 55 34
202604 258 1,16 2
n=
2026309 326 965
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COMMENTS ON POSITIVE

VISIT SUN VALLEY

CONTRIBUTIONS OF TOURISM

A total of 309 comments on the importance of tourism were collected from the statistically valid sample. A word cloud
highlighting the top 250 used words as well as a description of common themes are shown below.

Afford

Residents widely recognize tourism as the Living Recreation a
primary driver of the local economy and an Less ECO n OI I | Exisl

Non Good Creates
Believe

essential part of the Valley’s identity. Conservation vercharts MOUNLAN, ~_ SCeV /i SO0 Arts . Resort
Many residents stated that local businesses, suilt TOUriSts E”loy 0” Al .I o
restaurants, and jobs depend on visitors. One e -
Tourism was frequently described as necessary to thm H e rel Season
keep the community economically viable. __Gre: - BUS"“‘SS Really Brings Up
Several residents noted the Valley would look very Uit o @] CONtrD ion o Benellts or- 3l
different without tourism. Wish Ve obs BeneﬂF_ Care . St Home Help: City

Money
Tourism supports community amenities, W Those | uppO v Use
e
End I it
value. Work Yes Going

Job
services, and experiences that residents ay o
Residents said tourism helps fund trails, recreation, €€ Touri : Spend More BUSIHESSES

See

Such

Stay

Places Make Tr
Nepd Wanl
arts, and cultural events. Makes Lot Frie Leave
Visitor spending and tax revenue were often linked Go B ' Come

ace Family
. .. . . Definitely _* - .
to maintaining local services and infrastructure. Property _,.-_I,‘rf"'T*’I‘_;::iﬂ‘ _ "  Hailey
Many noted that tourism allows the Valley to offer Contribution Love
amenities not typically available in a community of

its size
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COMMENTS ON CHALLENGES OF

VISIT SUN VALLEY

TOURISM

Respondents were then asked about the challenges of tourism in the Valley. A total of 392 comments were collected from the
statistically valid sample. A word cloud highlighting the top 250 used words as well as a description of common themes are

shown below.

Housing affordability and workforce availability are widely viewed as the

most significant challenges facing the community.
Many residents said rising housing costs make it difficult for workers and families to live in the

Valley. Sicas Provid
. I . . ‘ i Roadresor
Short-term rentals and second homes were frequently cited as contributing to limited housing Congestion re Really
supply. . . . . . FeeIPeople : ... 4 Park
Workforce shortages were often linked to housing affordability and commuting distances. W JRRE i Construction -2*eH rea _
Housing ; Work small Neets « City
M GO Used Service
Traffic, parking, and crowding during peak seasons remain ongoing any s _
concerns for residents. gy im | Past - LiveFar
Residents described increased congestion on major roads and limited parking in key areas. Place partn“{)'f)’ft’,, impacts Being - -
Crowding at restaurants, trails, and community spaces was commonly mentioned. Much Skiing £ i
These issues were often described as most noticeable during holidays and peak visitor periods. s Real T()Uﬂsts
Going
Many residents expressed concern about growth and maintaining the - Think ~ _ Tourist e
. . ay I
Valley’s character and quality of life. B |sgUe 1Ol

Residents noted changes to the smaliown feel due to development and population growth.
Concerns included the size and design of new buildings and impacts on open space and the
environment.

Several comments emphasized the need to balance tourism and growth with lobgrm

community values.
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| TOP PRIORITIES FOR VSV

The top priorities of residents

focus on managingtourismto Which of the foll owi &g tolpo wplrdPdVYeiasiee sShooeo /al Yeyr t op t hr ¢
protect quality of life and

. Yearound ResiRlatnit®e asonal Overall
preserving the character and
Valuesofthecommunity,each Managing tourism in a wa320t2b 1% 5 9% 306 1265 2% 1%6 0%
SeIeCtedbyabOUtSIXlnten Preserving the character 2a0an‘%8%58/o 1% 1 065 &% 1% 9%5 8
residents. These priorities rank | | .
] Supporting loQal| 1% 4% 8%1 % 1% 3 8 106 1% 40
highest for both year-round
and seasonal residents. Promoting outdoor ré021l 160 3% % 18 2% 8%1 % 3%
Supporting | ocal EOEI/o 2% 6% 1%2 8 8% 2 &
Supporting local businesses _
and promoting responsible Promoting Sun Vall ey 2a0s2 ‘l 1% 4%2 %% 5%%1 80
i ' hs i I 2'8% 1% % 2% 1%
outdoor recreation are also Attracting wvisttors depldhhe
i Providing tourisniVresliatog ignil 0
|mp0rtant. webscthakenkeark!| y ne,uwts(lizegtgt‘ll/0 1% % 1% L
Supporting visitors with _i 5% 1 % 1% 1 06 1%
Residents do not place a high mote enl %“@éls
priority on marketing Communicating with | ocal rZé(‘sZI 1% 8% 1%
promotion and communication n=202858 251
functions that are traditional SourRRC|Visit Sun vallegoz

roles for a DMO.
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'ROAD CONSTRUCTION

Primary and seasonal residents are aligned in their optimism about road construction impacts with 71% of
both groups thinking the construction will improve traffic conditions once it is complete.

Once co,hplwetdo you feel the significant road construction in the Va

Yearound Resident s Pafti Mm8easonal Resi d¢ Overalll

DrasticaI-IS)-lB/o 7%
I - - o a0
N o MeasurabB-lefo 1%

Somewhat {4n

Somewhat -W(.G% 7%
Drastical-1fn 0%

No opil3% 8%
Av.g38 3.8

=821 223

SourRRC|Visit Sun Vall e302
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'PARKING CHALLENGES

Most residents view the parking challenges in Ketchum as a seasonal problem. Consistent with their
generally more positive views, part-timers are somewhat more upbeat than full-time residents.

There have been ongoing conversations about the parking challenges in Ketchum. How would you best summarize the parking situation there?

Year-round Residents Part-time / Seasonal Residents Overall

Not a problem 2026 - 14% 12% - 13%
Parking is always a challenge 2026 - 25% 16% - 23%

Not sure 2026 I4% 204 I4%

n= 2026 856 249 1,105

Source: RRC | Visit Sun Valley Resident Survey 2026
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COMMENTS ON TRAFFIC VISIT SUN VALLEY

Following the questions on road construction and traffic, respondents were given an opportunity to provide additional thoughts
on traffic in the Valley. A total of 494 comments were collected. A word cloud highlighting the top 250 used words as well as a
description of common themes are shown below.

Traffic congestion and commuting challenges—especially during L.m.Eoifb%aggﬁﬁxk‘l‘n‘;';g%?E:B:&g?éunlms
construction and peak seasons—were the most commonly mentioned LSSCtkS t h COm.nﬁm:i‘%ﬁ;ﬁw“
concerns. _ _ _ o Cack UM

Many residents described longer commute times between Hailey, Bellevue, and Ketchum. Buld Again Want o

Construction delays and detours were frequently cited as frustrating and disruptive. Veomn C"‘ggtrlie:al

e Before

Residents expressed mixed opinions about road expansion, with ongoing p"e"“;EZ"Sh . . :IJT';
debate about whether adding lanes will improve traffic long-term. cangaboss “m'tﬁgfwnémuung .ot | Jhrowsh Carcrs,

Some residents strongly supported expanding Highway 75 to four lanes to reduce Slow ¢47° " ey FiX ¢ Town Major

Hope AV&)I Huge
Serenade WOl‘k

Bulldlng Homb\e

Bwlt River
bottlenecks. RO a d Planning
Already  Community  Wildlife

. . . . . Day P, e
Others believed that adding lanes will eventually lead to more traffic and only provide Don  overNever Those ,, « Well workers "1z Impminlmm o **"* Night Light
temporary relief. seens Keep L a n e pastVa y a0V,

Commute

. . . . . TwoBack NeededHelp v
Concerns were raised about balancing traffic flow with safety, community character, and Bad |S3uice Know p Transit_rertic Lan:—.\pEtc i Reduce "™
. . Bein ar eu nforcement Expansion Transportation
env"-onmental Impacts Makge I| 'S?ITIE Wérge ﬁjrlstseyEaChAm South Locp\\JobBLEl‘lﬁmlcer Making maII c IThmer:
ople~:Need Constructio
i i i i P Create pl\z'lalkeselmwa?:t~ e e g Yes n r I n
Many residents emphasized the need for alternative transportation options Bridge S12tebo" Poor [l PSReneek vaer s "5l Great Congestion
. affordabe O€LUING Very l:"""JIEIE(IRoadS poo Ighway
and better long-term planning. Botter Big Creek Ridesike . Times noves © Finish
. . . e . . Nq.l., hts Stil
Public transit, carpooling, biking, and parand-ride options were frequently suggested. Way n-'éj’"}-y ruegave Up
Some residents linked traffic issues to housing affordability and long commuting distances. ™ Ef;edﬁ ;I;‘rgl\;fl ManyLocas
Improved coordination, communication, and project management were commonly NN impeoe Come’

mentioned as ways to reduce disruption.
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' CURRENT CHALLENGES

VISIT SUN VALLEY

Crowding and inflation
have both risen sharply
since 2022 as concerns
for Valley residents.

Fewer residents this year
identified housing
availability, service
staffing, and trail access
as challenges than in
2022.

Primary residents were
generally more
concerned about
challenges in the Valley
than seasonal residents.

- RRC

Year-round Residents

Crowding
2022 46%
2026 60%
Overall inflation/high prices
2022 36%

Climate change 2026 39%

2026
Home prices
2022 44%

39%

Service industry staffing & 2026 33%

related impacts on the overall

experience 2022 60%
Lack of housing inventory & 29%
availability 2022 45%
2026 - 21%
Trail usage and access
2022 40%

. 2026 0
School/youth programming . 10%
capacities 2022 14%

2026 | 838
n=
2022 631

Part-time / Seasonal Residents

64%

48%

45%

18%

40%

29%

27%

40%

61%

19%

23%

11%

21%

1%

3%

231

298

What are the biggest impacts or challenges currently affecting you personally and professionally in the Valley? (CHECK ALL THAT APPLY)

Overall

73%

47%

57%

30%

40%

37%

39%

35%

60%

19%

27%

38%

34%
N
11%
1,069

929

Source: RRC | Visit SunValley Resident Survey 2026



CURRENT CHALLENGES VISIT SUN VALLEY

OPEN-ENDED COMMENTS

Respondents were asked to elaborate on any of the challenges listed in the previous question. A total of 207 comments were
collected, and a description of common themes are shown below.

Housing affordability and the high cost of living are widely viewed as the most significant challenges facing

residents.
Many residents said housing prices and rent make it difficult for workers and families to remain in the Valley.
Rising costs for groceries, childcare, and everyday services were also frequently mentioned.
Workforce shortages were often linked to the lack of affordable housing.

Growth and development are raising concerns about long-term sustainability and maintaining community

character.
Residents expressed concern about rapid development and the increasing presence of second homes and seasonal residents.
Many emphasized the i mportance of bal a#townfeef gr owt h wi t h prese

Some residents called for stronger planning and limits on future development.

Environmental conditions—particularly water supply, drought, and wildfire risk—are emerging as long-term
concerns.

Residents frequently referenced water scarcity and the need for conservation.

Concerns about warmer winters and changing climate conditions were also noted.

Wildfire risk and resource management were described as important future challenges
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HOME OWNERSH I P VISIT SUN VALLEY

The vast majority of both primary and seasonal respondents own their own homes in the Valley.

Do you rent or own your residence in Blaine County?

Year-round Residents Part-time / Sea sonal Residents Overall
2026 | co¢ o, [

Own
2022 90% 99% 93%
2026. 9% 0% l 7%

Rent
2022 9% 6%
2026| 2% 1% | 1%

Other
2022 1% 1% 1%
2026 860 250 1,110
n=
2022 641 325 966
Source: RRC | Visit Sun Valley Resident Survey 2026
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HOME RENTALS VISIT SUN VALLEY

Not surprisingly, seasonal residents are far more likely to use their homes as vacation rentals than those who
live in the Valley permanently.

Do you rent your Wood River Valley home(s) primary or secondary to others short-term (30 days or less)?

Year-round Residents Part-time / Seasonal Residents Overall
N 2026 I oEoa 75% 1%
o
2022 97% 82% 92%
2026 W 4% 25% B oo
Yes
2022 3% 18% 8%
e 2026 | 738 239 977
© 2022 618 320 938

Do you rent your Wood River Valley home(s) primary or secondary to others long-term (over 30 days)?

Year-round Residents Part-time / Seasonal Residents Overall
N 2026 oo 869 IGa
o)
2022 89% 90% 89%
2026 I 8% 14% B oo
Yes
2022 11% 10% 11%
e 2026 | 749 236 985
© 2022 605 293 898

Source: RRC | Visit Sun Valley Resident Survey 2026
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FUTURE PROPERTY USE

VISIT SUN VALLEY

Most year-round residents
expect to continue using their
home as their primary
residence (93%), a slight
increase from 2022.

Among part-time and
seasonal residents, use as a
vacation home remains the
most common plan, though
this share declined from 69%
to 61%.

Intentions to use homes for
short-term rentals increased
among seasonal residents,
while relatively few residents
in either group expect to sell
their home in the next two
years.

Z~RRC

How do you expect to be using your home over the next two years from now? (CHECK ALL THAT APPLY)

As a primary residence for my household; the owner

A vacation home for owner or guests of owner

I intend to retire to/fin Wood River Valley and use
home as retirement residence full-time

Rented long-term to local resident (long-term, more
than 30 days)

Vacation rental to visitors/tourists (short-term less
than 30 days)

I intend to sell my home in the nexttwo years and
will not purchase another property in the area

| intend to sell my home within the next two years but
will likely buy other property in the area

Other

Don't know uncertain

Year-round Residents

2026

2022
2026 | 0%
2022 | 1%
2026 [l 7%
2022 | 5%
2026 | 4%
2022 | 4%
2026 | 19%
2022 1%
2026 | 2%
2022 | 3%
2026 || 3%
2022 | 1%
2026 | 1%
2022 4%
2026 | 0%
2022 3%
2026 | 764
2022 640

90%

18%
10%

18%
15%
6%
3%
15%
10%
2%
3%
2%
2%
4%
5%
1%
4%
239
324

Part-time / Seasonal Residents Overall

I 7=

63%
61% B 4%
69% 24%
B 0%
8%
| P
4%
J 2%
4%
| 2%
3%
| 3%
1%
| 2%
4%
1%
3%
1,003
964

Source: RRC | Visit SunValley Resident Survey 2026
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SUPPORT FOR LOCAL OPTION TAX

VISIT SUN VALLEY

Most respondents support continuing the Local Option Tax at its current rate, with 64% of year-round
residents and 73% of part-timers indicating they are somewhat or strongly supportive.

How supportive are you

Ye around

Somewhat su4|c-24/o

Somewhat

Z-RRC

of th{@O0&%w)ax continui

Resident s Pafti mM&easonal
4 8o
2%
1&
6%
3%
4.1
242

2026 Sun Valley Resident Sentiment Survey

Resi d:¢

i'ts current rat e

Over al l

I - -

SourRRC|Visit Sun Vall e302
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‘ PERCENTAGE OF TAX PAID BY VISITORS VST suNVALLEY

On average, residents estimate that visitors pay more than half of the Local Option Tax. Only 29% of respondents
think that travelers are paying less than half.

How much of the tot al

Ye aaround

Noner | e s1%0 2@13.5%
1-2% 2021 %

2549 20 21 %
5074 202 £ &
7599 202 2 %
10% 20 203%
Av.g202/ 53
n= 202428

Z-RRC

Local Option Tax f

Resident s Pa#tti méeasonal

4%
9%
166
3 W
3%
3%
5 63
138

2026 Sun Valley Resident Sentiment Survey

Resi dé¢

do you est.]

mat e 1| s

Over all

SourRRC| Visit

Sun Vall eg02
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' CHANGES TO TAX RATE

VISIT SUN VALLEY

Among primary residents, 55% support either maintaining or increasing the tax rate, while just 17% favor a
reduction or elimination.

What change, if any, would you like to see to this tax rate?

Increase the tax rate
Keep it the same
Decrease the tax rate
Eliminate the tax

uUnsure

n

Z~RRC

Year-round Residents

2026 [ 12%

2026 [ 456
2026 [l 6%

2026 [ 11%

2026 [ 27%

2026 830

Part-time / Seasonal Residents
14%
48%
5%
6%
27%

239

2026 Sun Valley Resident Sentiment Survey

Overall

Source: RRC | Visit Sun Valley Resident Survey 2026
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VISIT SUN VALLEY

'SATISFACTION WITH SUN

Pl ease rate your satisfaction with the following as(¥UhBts o
Percent Responding
1&2 3 4&5
People are genera”y N Cat Pati m®easonal ReAwiglde mtlss 7|3% 1% 64 ERD
; irline sta
very happyWIth the Yearound ResidenAvgd n=75 2|2% 1% 2] 60 XS
airportfaci"tyand N t t Pati h®easonal ReAwigh3 mels9 9) 6% 1% 2] 560 ERZ
irpor passenger er mi no
; ; Yearound Resi denAv g2 n=7 8 3|5% 1 % 2 90 PRGN 8 O
staffing as well as flight ¢ || : :  IEE-
. Pat#i m&®easonal R Ay igdl3e mt1s8 2| 5% 1 4% 2%- 8 %
service to SUN. TSA staff . _
Yearound ResidenAvgl2 n=749|6% 1% 2] 52
_ Pati m@easonal ReAwiglle mtls9 63% 2 % 4% P79
. Overall airport experian~-n ;
Reviews are more Yearound ResidenAvgh0 n=786[4% 2 % 4% [EX " o
; Paiti m&easonal R eAsvigdl2e m+1s9 7| 5% 1 % 2 80 PRI 7 8¢
negative on food Vehicle parking gt o i ) s pA
hoi d Yearound ResidenAvg9 n=784] 1% 2 % ) 3% R
choices, groun cl o an 5 SN Pat#i hm®easonal ReAwigtie me2so 2| 9% 2 & 39 PXA6 %
. i t & rowmi to
transportatlon and the g Yearound ResidenAvg9 n=787|s% 2 % PVEX © o
I I Pa#i m®easonal ReAwigdile mtlss 9 2 & 4 8¢ 2 &
cost of flights in and Food and beverage coniiilfERzconal R fo 668|I ; ; |.
earoun esi denAv gB.0 n= 3 % 3 & 3 &
out of SUN. | | ' ' '
Ground transgforrotm oafiturjpborréti thge asonal ReAvigie mels7 Off 2 3% 2 3 3 86
s hutrtildee sétag e Yearound ResidenAv g9 n:632.2%3% 3% l39’o
_ Pati m®easonal ReAwigalg me2s0 2[fJ286 3 % 3% B2 %
Cost of ffariorhaSWWNto :
T Yearound ResidenAvgs8 n=78 7|28 4 e 3% B2
1 5 - Very Satisfie

Z~RRC

P s

-\Very Dissatisfied

2026 Sun Valley Resident Sentiment Survey

SourRRC| Visit

Val | e®0Z
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'AIR SERVICE IMPORTANCE  'orsinvaus

Access to flights is important to Valley residents. Three-quarters of respondents say that strong air
service is important to the region.

How i mportant iIs It to have a strdng air service program serving o
Yearound Residents Pafti m@easonal Resi d¢ Overall
Not at al-i1ffa% 2%
4%
1 66
2 %
5 86

4.2

241 1079

SourRRC|Visit Sun Vall ex02
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'FREQUENCY OF FLYING

Overall, about half of respondents report they fly at least every three months. Not surprisingly, full-
time residents are heavier users of the airport than those who are in the Valley part-time.

How often do you flUWdNaitrmdrt he Sun Vall ey

Yearound Residents Pa#ti measonal Resi Overall
Mor e 2xh grer |21(§)n’2‘l4% 6%
Once per2m(2-1(% 100
Once every tﬁtOé_S% 2 6
Once every 20)2-25/0 2 %
Onc e a2y0e2£-2% 1%
Neve2rO2.6% 1 86
n= 202838 241

SourRRC|Visit Sun Vall e¥y02
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OPEN-ENDED COMMENTS VISIT SUN VALLEY

At the end of the survey, respondents were provided space to add any additional comments about tourism, events, or other
aspects of community life in the Valley. A total of 207 comments were collected from the statistically valid sample, and a

description of common themes are shown below.

Growth E-Bikes
Many residents expressed concern about continued development Safety concerns about ebikes on the bike path were raised.
and crowding. Residents suggested stronger rules, enforcement, or separation from
Comments often focused on maintaining the Vpadedtrens®s character and
smalttown feel. Some comments also highlighted the benefits of-bikes for mobility,
Several residents said future growth should be managed more commuting and recreation.
carefully.
Transportation Community
Residents frequently mentioned the need for better transit and Residents emphasized the importance of supporting local businesses
transportation options. and yearround residents.
Improving bus service, airport access, and connections between Many comments focused on preserving a strong sense of community.
communities were common suggestions. Maintaining the character of the Valley was cited often.
Some noted challenges getting around without a car. Several residents expressed concern about rising costs and affordability.
Airport Appreciation of Life in the Valley
Feedback on air service was mixed, with support for reliable flights Many residents shared positive comments about living in the Valley.
but some concern about noise. Residents highlighted outdoor recreation, culture, and community
Some residents supported airport improvements, while others amenities.
suggested relocation. Overall, comments reflected strong pride in the region despite ongoing
Flight costs and service reliability were mentioned multiple times. challenges.

A RRC 2026 Sun Valley Resident Sentiment Survey 59
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‘ EMPLOYMENT & BUSINESS OWNERSHIP  visiTsunvauey

Employment patterns differ notably between year-round and seasonal residents, reflecting different roles in the
local economy. Year-round residents are more likely to work locally (44%), while seasonal residents are more
likely to be retired (41%) or work remotely for employers outside the area (25%).

Which of the following best ?describes your employment status

Yearound Resident Partti measonal Res Overal/l

Wor&mont hs or more a year in .t
s I I : -

My empl oyer is out,biude |l ofwotrtke,re
from the Woodn&lgij 8% 2 30 1%

Ot hez2r0 2.6% 2% .9%

Workor fewer months Vaalyleeayrzérfle’% 7% IS%
Ho me ma Kelr2|1% 5% 2%
Unempl oy/led khodki ng 02 0% 1% 1%
n= 202833 235 1,06 8
SourRRC|Visit Sun Valleg012
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HOUSEHOLD MAKEUP

The bulk of households in both respondent groups do not have children living at home.

Are there chil dren 1@ eyaoru ohlodusehol d under
Yearound Resident s Pafti mM@8easonal Resi de Over all
No 202 R 1 = 8 0 I 7 50
202 7 %o 8 ™ 7 %%
YesZOZ_Z'% 2 % I © s
202 2 %% 180 2 %
202607 216 823
202640 325 965
SourRRC| Visit Sun Vall ey012
|l ncl udi n,dhowo umasng/l fpeopl e | i%e in your househol d
Yearound Residents Pa#ti measonal Res i de Overall
1per3202_19/0 7% B 1 s
382 1 66 1% 1 9
0 2 I 5 46 5 % N S 56
2pe°p§82 5 % 6 % 5 86
0 2 N 2 6o 3 % I > 7
3'5pe°p§82 2 8 2 8 2 8
02]1% 0% l1%
6-8peop§821% 1% 1%
9or mor e 2pGk3d
20223 2.6 2.3
AV9 202 24 2.4 2.4
202753 216 969
202638 325 96 3
SourRRC| Vi sit Sun Vall e302
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TRANSPORTATION VISIT SUN VALLEY

Personal vehicles remain the dominant form of transportation in the Valley; however, many residents are
multi-modal and choose to walk, bike and use transit for some portion of their transportation needs.

How do you typically get ?€HECKdALbheTWADJdARPIVEeTr Vall ey

Yearound Resident s Parfti M@easonal Resi de Overall
Mot or Va2 2 e o4 [
trymktorrygl 9 8 9 9 %
2 0 2 I ; 2 5 66 I - 5
Wa l k
202 4 & 6 2 5 0%
20 2 I : o a9 I
Bicycl e
202 5 8& 5 5% 5 %
eb i k20 2 I 2 % 2 06 B
L 20 2 [N 2 o 2 86 I
us
202 1% 2 % 1%
Car potoher p2e0r 200 5% 3% M 5%
dri verm2 6% 2% 5%
202]1% 3% | 2%
Ub dLry/T & x i
202 1% 3% 1%
202|1% 0% | 1%
Ot her
202 1% 2% 1%
~202[841 239 11,080
202641 247 888
SourRRC| Vi sit Sun Vall e302
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'GENDER & AGE

Respondents skew
older with 79%
reporting they are
50+ and more than
half age 60 or
higher.

Z-RRC

Pl ease indicate the gender with which you identify
Yearound Resident s Parti m@easonal Resi i Overall
2 0 2 N 5 36 4 % I 5 26
Femal e
202 5 9% 4 % 5 5
2 0 2 I 4 56 5 %6 I + 86
Mal e
202 4 06 5 %% 4 8
_ 202/ 0% 1% 0%
No4# i nAOtyher
202 0% 0%
202826 234 11,060
202628 314 942
Age of Respondent
Yearound Resident s Parfti M8easonal Resi Overall
20 2|2% | 1%
Undabo
202 2% 1% 2%
202 8% 6%
3039 ] Ml &%
202 1% 1% 8%
4049202_1@/0 7% B .
202 1% 6% 106
605 o2 02 N1 8 4 % N - o
202 2 06 2 % 2 %
0o 2 02 NN % 2 % I > 36
202 2 8 3 06 2 9%
2 0 2 [N s 3 2 % N : v
70r ol de
202 2 & 3 % 3 06
202791 220 1,011
202625 316 941
SourRRC| Visit Sun Vall eg20Z



‘ RAC E & ET H N I c I TY VISIT SUN VALLEY

Which race or et hnici t?2fCHIEOC Ky cAUL LmoTsH)A Ti ddePrPtLiYf vy  wi t h

Yearound Resident s Pafti measonal Resi Overalll
202 o 60 (e
Whit e
202 9 % 9 % 9
) Ao 2 02|1% 3% | 1%
Sl an
Typical of )"0 2 1% 19% 1%
mountain resort Hispanic 20201 2% | 1%
” 202 1% 1% 1%
areas, Va ey 202|1% 0% | 1%
More t han one
respondents are 2°02]1% 1% 1%
. Amer i can Izrpdzill% 0% |1%
not a diverse Alaska Hab o 0o 0o
gI’Oup Bl ack or2@2 0% | 0%
Amer i o@mnp oy 1% 0%
Native Hawdid 1% ‘0%
Ot her Paci foigco o 0%
202]1% 2% 1%
Ot her/let hoeci t
202 1% 2% 1%
202796 221 11017
202625 303 928
SourRRC|Visit Sun Vall eg02Z
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' INCOME

VISIT SUN VALLEY

Similar to 2022,
respondents are
high income with
nearly 60% of locals
earning more than
$100,000 per year.

Part-timers are
more affluent with
roughly half
reporting incomes
higher than
$300,000.

Z~RRC

Which of these categories
Ye around
20 2|1%
Und#$r500
202 1%
$25000$49999202.6%
202 6%
202 1 8
$500 0059 9 9 9 B
202 2 %
202 1 9%
$10,000814,99 9 B
202 2 0
202 1 %
$15000$19999 I s
202 1%
202 1 ™%
$20,000$29,99 9 I 2
202 106
2 0 2P 7%
$30,000%49,999 7
202 6%
20 2l5%
$50,000r mor e
202 5%
202 1 &
Prefer not to- ’
202 1 %
202825
n=
202626

best

Resident s

1%

0%
0%
1%
3%
7%
9%
9%
9%
1%
1%
18
1%
30
2%
2%
2%
233
310

2026 Sun Valley Resident Sentiment Survey

Pa#ti mBeasonal

descri bes (btefeortefttaalx egsr o s s

Resi t

annt

Overall
| 1%
1%
B 4%
4%

.

166

—

1%

—

1%

%

1%

B 1 o

8%

%

1%

I 50

2 %
1058
936

SourRRC|Visit Sun Vall e3y02
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